
INFORMATION ACTIVITY 
OF THE SEZ

One of the key advantages of Technopolis Moscow 
SEZ is high information activity. The website 
of the SEZ, the blog of Moscow Mayor Sergey 
Sobyanin, and social media platforms all feature 
a comprehensive coverage of all significant events 

and accomplishments of the residents. Such 
systematic communication helps to increase the SEZ's 
recognizability, attract new residents, investors 
and business partners, and strengthen the brands 
of resident companies. 

Indicators of SEZ social media activity in 2024
Developing professional communities

Technopolis Moscow SEZ remains a platform for professional dialog 
and exchange of experience. It hosts meetings of HR, PR communities, 
as well as sales leaders club and lawyers club.
The participants of the TechnoClub project discussed pressing issues 
of the development of modern industry. In addition, as part of the regular 
TechnoEnvironment format, residents met with the management 
of the management company to discuss key issues of work and interaction 
within the SEZ.

Openness to new residents

Presentative open meetings for potential investors on how the SEZ 
works were held. The participants learned what conditions, benefits 
and preferences Technopolis Moscow SEZ provides to SEZ residents 
for the development of high-tech businesses

>31,000  
subscribers – the general audience on social 
networks

>35,000  
publication of media reports

1	 According to Medialogy.

Overview of ResultsAnnual Report 2024

40 41

31 4 5 6 7 8 92


